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Challenges faced by Public Relations Practitioners
[bookmark: _GoBack]Access to the internet has made it difficult for public relations practitioners to carry out their work. Today, anyone with internet access can send a message within seconds. The challenges faced by PR practitioners include credibility management (Broom & Sha 2013). During this internet era, anyone can send a message to the public. Additionally, some of these messages can be a negative comment or a stakeholder who accidentally leaks information. For this reason, credibility is critical for organizations and PR practitioners. Any message sent without credibility will not be read. Moreover, PR practitioners should ensure the messages they send are factual. False information will be known as people can always research information about an organization on the internet.   
Another challenge is choosing the right channel. There are many channels that PR practitioners can use to reach the public; choosing the right channel is critical for the PR practitioner (Broom & Sha 2013). Before selecting a channel, a practitioner must know which target audience the organization seeks to reach. Different target audience prefers different communication channels. The practitioner must choose a channel that is preferred by this target audience and which will reach many people. Another challenge that PR practitioners face is crisis management. Negative information may spiral out of control which causes a crisis. During such a situation the PR practitioner is expected to deal with this crisis. It is can be a very stressing time for the PR practitioner if he or she is not prepared. To see to it that a PR practitioner gets through a crisis he or she should be prepared. A PR practitioner should put up a protocol to follow during a crisis. The protocol will help in communication which is essential during a crisis. Without a plan, the reputation of the organization can be severely damaged during a crisis.
Public relation practitioners like any other practitioners face the challenge of time management. PR practitioners have a lot to deal with such as tight deadlines, news getting out 24/7 and many more. If they do not manage their time appropriately then, they end up stressed and do not meet their obligations. PR practitioners must stay on top of every task and ensure that all the tasks are completed within the given time (Broom & Sha 2013).  Another challenge is measuring the impact of the message. Before sending a message the PR practitioners must ensure that the message will have an impact on the target audience. A message with no impact will not benefit the organization. For the message to accomplish its agenda, it has to be crafted in a manner that will be welcomed by the target audience. 
Equally, the PR practitioners must survey the public to ensure that the message delivered the objective for which it was supposed. Additionally, a message that does not impact the public will not attract the audience to the organization. Since public relations aims to reach out to stakeholders, public relations messages must have an impact. Also, before sending a message, the PR practitioner must identify the goal which he or she wants to achieve. Once the goal is identified the message can now be sent and wait to see if the goal is accomplished. Public relations are a long-term investment and every organization needs to see a return on this investment. For this reason, the message must achieve the goal for which it was created. Budget is another challenge that PR practitioners faced. Some organizations assume that public relations practitioners do not need so much money and thus end receiving inadequate funds. These funds are not enough for the practitioners to achieve the goals of the organization. With inadequate funds, the PR practitioner cannot reach the audience targeted by the organization.  Organizations should know that public relations are as important as marketing and thus put as much effort in both.
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